
1R-1180 P.T.O.

πá«U - •

Section - A

ŸÊ≈U — Á∑§ã„UË ¬Ê°ø  ¬˝‡ŸÊ¥ ∑§Ê ©UûÊ⁄U ŒËÁ¡∞– [5×4=20]

Note : Attempt any five questions.

1. “ª˝ÊÁ»§∑§ Á«U¡ÊßŸ” •¬Ÿ ‡ÊéŒÊ¥ ◊¥ ¬Á⁄U÷ÊÁ·Ã ∑§Á⁄U∞–

Define graphic design in your own words.

2. ß¥U≈U⁄‘UÄ‡ÊŸ Á«U¡ÊßUŸ ÄÿÊ „ÒU?

What is interaction design?
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3. •ÊÚ»§-‚≈U Á¬˝¥Á≈¥Uª ¬˝Á∑˝§ÿÊ ∑§ ’Ê⁄‘U ◊¥ Áflfl⁄UáÊ ’ÃÊßU∞–

Describe the details about off-set printing

process.

4. ’˝Ê¥«U ¬„UøÊŸ ÄÿÊ „ÒU? √ÿÊÅÿÊ ∑§Á⁄U∞–

What is the brand identity? Explain it.

5. ÁflôÊÊ¬Ÿ ◊¥ ’ÊÚ«UË ∑§ÊÚ¬Ë ∑§ ◊„Uûfl ¬⁄U ¬˝∑§Ê‡Ê «UÊÁ‹∞–

Throw light on the importance of body copy

in advertising.

6. ¬˝àÿˇÊ •ÊÒ⁄U •¬˝àÿˇÊ ÁflôÊÊ¬Ÿ ∑§ ’Ëø •¥Ã⁄U ∑§Ê fláÊ¸Ÿ

∑§Á⁄U∞–

Describe the difference between direct and

indirect advertising.

7. ◊Ê∑¸§≈U ‚ª◊¥≈U ∑§ ’Ê⁄‘U ◊¥ ÁflSÃÊ⁄U ‚ ’ÃÊßU∞–

Explain the details about market segments.

8. Á’∑˝§Ë ‚¥fläÊ¸Ÿ ÄÿÊ „ÒU •ÊÒ⁄U ÿ„U ∑Ò§‚ ∑§Ê◊ ∑§⁄UÃÊ „ÒU?

What is sales promotion and how does it

work?
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πá«U - ’

Section - B

ŸÊ≈U — Á∑§ã„UË øÊ⁄U  ¬˝‡ŸÊ¥ ∑§Ê ©UûÊ⁄U ŒËÁ¡∞– [4×20=80]

Note : Attempt any four questions.

9. ‡ÊÊÚ≈¸U ŸÊ≈˜U‚ (∑§Êß¸U ÷Ë ÃËŸ) Á‹Áπ∞ —

(∑§) ÁflôÊÊ¬Ÿ ◊¥ ◊Á„U‹Ê∞°

(π) ◊Ê∑̧§≈U ¬Êfl⁄U/◊Ê∑̧§≈U‚¸ ∑¥§≈U˛Ê‹

(ª) ÁflôÊÊ¬Ÿ ◊¥ ‹Ê∑§Á¬˝ÿ ‚¥S∑Î§ÁÃ

(ÉÊ) •ÊÚŸ‹ÊßUŸ ÁflôÊÊ¬Ÿ

Write short notes (Any Three) :

(A) Women in advertising

(B) Market power/marketers control

(C) Popular culture in advertising

(D) Online advertising

10. ’˝Ê¥«U ÄÿÊ „ÒU •ÊÒ⁄U ÿ„U ∞∑§ ©Uà¬ÊŒ ‚ ∑Ò§‚ •‹ª „ÒU?

What is brand and how is it different from a

product?
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11. ∞å‹ÊßU«U •Ê≈¸˜U‚ ∑§ ◊Í‹ Ãûfl ÄÿÊ „Ò? ‚◊¤ÊÊßU∞–

What are the basic elements of applied art?

explain.

12. Á»§À◊ ∑§ Áfl∑§Ê‚ ∑§Ë ¬˝Á∑˝§ÿÊ ¬⁄U ∞∑§ ‚¥ÁˇÊåÃ Á≈Uå¬áÊË

Á‹Áπ∞–

Write a short note on development process

of a film.

13. π⁄UËŒ ∑§ ¬˝ÁÃ ’ìÊÊ¥ ∑§ Áfl∑§À¬ “Á’∑˝§Ë ∑§ Á’ãŒÈ” ¬⁄U

Á∑§∞ ª∞ ≈UËflË ÁflôÊÊ¬ŸÊ¥ •ÊÒ⁄U ÁflôÊÊ¬Ÿ ∑§ ‚◊ª˝ ¬˝÷ÊflÊ¥

∑§Ê •Ê¬ ∑Ò§‚ ‚◊¤ÊÊ∞°ª?

How would you explain the overall effects

on “T.V. Commercials” and advertising done

at “point of sell” on children’s choice

towards purchase.
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